
Hitachi is now World's 5th 
Most Valuable Engineering 

and Construction Brand
Based on the Royalty Relief approach – a brand valuation method compliant with the industry standards 
set in ISO 10668, Brand Finance has highlighted USD 12,932 Million as the Brand Value of Hitachi, having 

considered Brand Strength Index (BSI), Brand Royalty Rate and Brand Revenues.

Source -
http://brandfinance.com/images/upload/enigneering_construction_25_report_2018_website_version_1

.pdf 



Hitachi has been ranked as a 5th World’s Most Valuable 
Engineering and Construction Brand in the annual report 
published on “The world’s most valuable engineering and 
construction brands” in February 2018 by Brand Finance, the 
world’s leading independent brand valuation and strategy 
consultancy.




